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Marketing NG is the official promotional 
agency for the city and county, tasked with 
raising the profile of Nottingham and 
Nottinghamshire.

Established in 2016, there are three divisions 
to Marketing NG:

INVEST IN NOTTINGHAM
-

• Encouraging new and retained talent in 
order to sustain a youthful and innovative 
future

VISIT NOTTINGHAMSHIRE
• Increasing visitor numbers, encouraging 
people to stay longer and spend more

• Increasing business visits, through attraction 
of more conferences and major events

NOTTINGHAM PARTNERS
• Aligning businesses with the wider place 
marketing messages to create a louder voice 
for Nottingham creating a credible base of 
tourism members to maintain our ‘official 
tourism body’ status

• Engaging support on inward investment 
opportunities

We hope you find these guidelines useful, if 
you have any further questions, please get in 
touch with a member of the team on:

• Increasing inward investment into 
Nottingham and Nottinghamshire, resulting 
in job creation through the support of its 
inward investment specialists
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Marketing NG is the official promotional agency for 
the city and county, tasked with raising the profile 
of Nottingham and Nottinghamshire.

Established in 2016, there are three divisions to 
Marketing NG

INVEST IN NOTTINGHAM
• Increasing inward investment into Nottingham 

and Nottinghamshire, resulting in job creation 
through the support of its inward investment 
specialists

• Encouraging new and retained talent in order
to sustain a youthful and innovative future 

VISIT NOTTINGHAMSHIRE
• Increasing visitor numbers, encouraging people

to stay longer and spend more
• Increasing business visits, through attraction of

more conferences and major events

NOTTINGHAM PARTNERS
• Aligning businesses with the wider place

marketing messages to create a louder voice 
for Nottingham

• Creating a credible base of tourism members to
maintain our ‘official tourism body’ status

• Engaging support on inward investment
opportunities

We hope you find these guidelines useful, if you 
have any further questions, please get in touch with 
a member of the team on:

Marketing@MarketingNG.co.uk
or 0115 962 8300
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CORPOR ATE IDENTITY

Marketing NG is the overarching identity 
encompassing the business activities of 
the place marketing organisation:

• Visit Nottinghamshire
• Invest in Nottingham
• Nottingham Partners

The Marketing NG identity is reserved for 
the exclusive use of the organisation when 
representing or reporting on the collective 
strands of its business activities.
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VISIT INVEST PARTNERS

PANTONE 631 C
RGB 41, 181, 207
HEX 29B5CF
CMYK 74 0 13 0

PANTONE 447 U
RGB 95, 98, 95
HEX 5F625F
CMYK 70, 54, 62, 31
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MARKETING NG LOGOTYPE

Colour - Min. height 20mm. 

Mono - Min. height 20mm. 
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THE NOTTINGHAM 
BUSINESS IDENTITIES

The Nottingham business identities represent 
the three main strands of our activities. They 
have been created for partners to identify their 
association with our activities and initiatives 
relevant to their business. These cover; the visitor 
economy, inward investment and collaborative 
working and networking between Nottingham 
businesses.

 

B
U

S
IN

E
S

S
 I

D
E

N
T

IT
IE

S

V I S I T  N OT T I N G H A M S H I R E

I N V E S T  I N  N OT T I N G H A M

N OT T I N G H A M   PA RT N E R SPANTONE 631 C
RGB 41, 181, 207
HEX 29B5CF
CMYK 74 0 13 0

PANTONE 226 C
RGB 208, 0, 111
HEX D0006F
CMYK 0, 100, 2, 0

PANTONE 389 C
RGB 208, 223, 0
HEX D0DF00
CMYK 21 0 85 0
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VISIT NOTTINGHAMSHIRE LOGOTYPE

Colour - Min. height 20mm. 

Mono - Min. height 20mm. 
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INVEST IN NOTTINGHAM LOGOTYPE

Colour - Min. height 20mm. 

Mono - Min. height 20mm. 
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INVEST IN NOTTINGHAM LOGOTYPE

Colour - Min. height 20mm. 

Mono - Min. height 20mm. 
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NOTTINGHAM PARTNERS LOGOTYPE

Colour - Min. height 20mm. 

Mono - Min. height 20mm. 
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Galano Classic Alt 
Medium Galano 
Galano Classic Alt
Muli Regular Muli Regular Muli Regular Muli 
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Muli Regular Muli Regular Muli Regular Muli
Helvetica Regular Helvetica Regular Helvetica Regular Helvetica 
Regular Helvetica Regular Helvetica Regular Helvetica Regular 
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INTRODUCING 
OUR TYPEFACE

Heading Type:  
GAL ANO CL ASSIC 
ALT SEMI BOLD
When writing headings or sub-headings text 
always use the typeface Galano Classic Alt Semi 
Bold. Please set the type to optical kerning with 
the tracking set to 100 (in InDesign).  
 
For sub-headings the typeface Galano Classic Alt 
Regular can also be used as an alternative. 
 
The Semi-Bold can be downloaded via this link: 
https://www.myfonts.com/fonts/rene-bieder/galano-
classic/alt-semi-bold/ 

The Regular can be downloaded via this link: 
http://www.myfonts.com/fonts/rene-bieder/galano-
classic/alt-medium/

Body Type: 
Muli Regular
When writing body text always use Muli Regular.  
Please set the type to optical kerning with the 
tracking set to 0 (in InDesign). 
 
The Muli typeface can be downloaded via this link: 
https://fonts.google.com/specimen/Muli

Secondary font: 
Helvetica
When neither of these typefaces are available, the 
above rules do not apply. In these cases Helvetica 
should be used as a secondary font. 
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44  |  DINOSAURS OF CHINA 
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Dinosaurs of China: Exhibition Launch - Friday 30th June 2017 View this email in your browser

THE PORTFOLIO HOLDER FOR LEISURE & CULTURE 
INVITES YOU TO A VERY SPECIAL EVENING AT WOLLATON HALL

Join Chris Packham at the
Dinosaurs of China: Ground Shakers to Feathered Flyers

Exhibition Launch
Friday 30th June, 6pm-9pm

Wollaton Hall
Wollaton Park, Nottingham NG8 2AE

Dinosaurs of China is a world exclusive exhibition 
featuring real dinosaur fossils over 160 million years 

old and full-size dinosaur skeletons. The towering 
Mamenchisaurus is the tallest mounted dinosaur skeleton 

in the UK, standing at over 14 meters tall.

The exhibition presents recent discoveries from China, including 
spectacular feathered dinosaurs, to tell the story of how dinosaurs 

evolved into the birds that live among us today.

The exhibits are on loan from the Institute of Vertebrate Paleontology 
and Paleoanthropology in Beijing and the Long Hao Institute of 

Geology and Paleontology in Inner Mongolia. It is the first time many 
of the exhibits have been seen in an exhibition outside of Asia.

Dinosaurs of China is a collaborative project between Nottingham 
City Museums and Galleries and the University of Nottingham; the 

exhibition continues at Wollaton Hall and Nottingham Lakeside Arts 
until 29 October 2017.

For more information, including details of the associated events 
programme please visit our website 

VISIT OUR WEBSITE

RSVP

To attend this special exhibition viewing, please confirm your 
attendance by 12th June by clicking here.
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