


WELCOME

Marketing NG is the official promotional agency for
the city and county, tasked with raising the profile
of Nottingham and Nottinghamshire.

Established in 2016, there are three divisions to
Marketing NG

INVEST IN NOTTINGHAM

¢ Increasing inward investment into Nottingham
and Nottinghamshire, resulting in job creation
through the support of its inward investment
specialists

e Encouraging new and retained talent in order
to sustain a youthful and innovative future

VISIT NOTTINGHAMSHIRE v
. ncreasing visitor numbers, encouraging people - e
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to stay longer and spend more
e Increasing business visits, through attraction of
more conferences and major events

NOTTINGHAM PARTNERS

e Aligning businesses with the wider place
marketing messages to create a louder voice
for Nottingham

e Creating a credible base of tourism members to
maintain our ‘official tourism body’ status

e Engaging support on inward investment
opportunities

We hope you find these guidelines useful, if you
have any further questions, please get in touch with
a member of the team on:

Marketing@MarketingNG.co.uk
or 0115 962 8300
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CORPORATE IDENTITY

CORPORATE IDENTITY

Marketing NG is the overarching identity
encompassing the business activities of
the place marketing organisation:

e Visit Nottinghamshire
e Investin Nottingham
e Nottingham Partners

The Marketing NG identity is reserved for
the exclusive use of the organisation when
representing or reporting on the collective
strands of its business activities.
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BUSINESS IDENTITIES

THE NOTTINGHAM
BUSINESS IDENTITIES

The Nottingham business identities represent
the three main strands of our activities. They
have been created for partners to identify their

association with our activities and initiatives
relevant to their business. These cover; the visitor
economy, inward investment and collaborative
working and networking between Nottingham
businesses.
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NOTTINGHAM PARTNERS
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NOTTINGHAM FONTS

INTRODUCING
OUR TYPEFACE

Heading Type:

GALANO CLASSIC
ALT SEMI BOLD

When writing headings or sub-headings text
always use the typeface Galano Classic Alt Semi
Bold. Please set the type to optical kerning with
the tracking set to 100 (in InDesign).

For sub-headings the typeface Galano Classic Alt
Regular can also be used as an alternative.

The Semi-Bold can be downloaded via this link:
https://www.myfonts.com/fonts/rene-bieder/galano-
classic/alt-semi-bold/

The Regular can be downloaded via this link:
http://www.myfonts.com/fonts/rene-bieder/galano-
classic/alt-medium/

Body Type:
Muli Regular

When writing body text always use Muli Regular.
Please set the type to optical kerning with the
tracking set to O (in InDesign).

The Muli typeface can be downloaded via this link:
https://fonts.google.com/specimen/Muli

Secondary font:
Helvetica

When neither of these typefaces are available, the
above rules do not apply. In these cases Helvetica
should be used as a secondary font.




APPLIED EXAMPLES



VISUAL IDENTITY APPLIED EXAMPLES

Nottingham
has the fastest
growing fintech
sector in the UK

60,000 students
give Nottingham a
strong talent pool and
world-leading research

INVEST IN NOTTINGHAM

Over 50 regional
and national
companies have
chosen Nottingham
as their headquarters
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VISUAL IDENTITY APPLIED EXAMPLES
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First published by Nottingham City Council, Loxley House,
Station Street, Nottingham NG2 3N

© Nottingham City Council 2017.

ISBN 978-1-911291-04-6 (English) pp.1, 6bl, 7br, 8, 9b, 11t&b, 12b, 13b, 14t, 16b, 17, 19, 21t, 23t&b,
25t&b, 26b, 27tl, 28tl, 29t, 31t, 32t, 33, 341, 351, 361, 37tr, 39bl,
41b1 © IVPP; pp.4tr, 51, 61, 9t, 10, 12t, 13t, 14b, 16t, 18, 21br, 22, 24,
26t, 27b, 28b, 29br, 31br, 32br, 34br, 35br, 36br, 37br, 38t&b,
39t, 41t, 43, 44, all cover artwork © PNSO; p.5tr-br, Raven
Amos, Andrew A Farke, Scott Hartman, Emily Willoughby,
Michael P Taylor (all Creative Commons / CC BY-SA 3.0);
pp.39br, 40trr © Mark Witton; pp.40tr, 41bl © Universal Studios
Licensing LLC; p.40bl © Friends of Crystal Palace Dinosaurs;
This publication accompanies the exhibition organised by Nottingham p.40br © Emily Willoughby / Creative Commons / CC BY-SA
City Council and the University of Nottingham, shown at Wollaton Hall and 4.0; p.421l Rod Waddington / CC BY-SA 2.0; p.42tr Lip Kee /
Nottingham Lakeside Arts 1st July-29th October 2017. CC BY-SA 2.0; p.42bl Yathin S Krishnappa / CC BY-SA 4.0

Image credits

All rights reserved. No part of this publication may be transmitted in any form

or by any means without prior permission from the British publisher.
A catalogue record for this book is available from the British Library.
Authors: Dr Adam S. Smith and Dr Wang Qi

Designer: Slave Creative

Production Editor: Rachael Evans
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City Museums and Galleries and the University of Nottingham; the
exhibition continues at Wollaton Hall and Nottingham Lakeside Arts
until 29 October 2017.

For more information, including details of the associated events
programme please visit our website

VISIT OUR WEBSITE

To attend this special exhibition viewing, please confirm your
attendance by 12th June by clicking here.
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